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COURSE OBJECTIVES. 
 
The main objective is to introduce you to the fundamental techniques of marketing 
research.  By the course’s end you will understand the role and value of marketing 
research in the process of making of decisions. You will learn to design a marketing 
research project, how to gather accurate data, how to prepare the data for analysis, and 
how to report the results. 
 
Topics to be covered: 
 
The role of Marketing Research. 
The research process and ethical concerns. 
Problem formulation. 
Exploratory research. 
Decision support systems: Introduction. 
Decision support systems: Working with “Big Data”. 
Using external secondary data. 
Conducting causal research. 
Collecting descriptive primary data 
Collecting data by observation. 
Collecting data by communication. 
Asking good questions. 
Designing the data collection form for communication data. 
Developing the sampling plan. 
Data Collection: Types of error and response rate calculation. 
Data analysis: preliminary steps. 
Analysis and interpretation: Individual variables independently. 
Analysis and interpretation: Multiple variables simultaneously. 
The oral research presentation. 
The written research report. 
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